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Based on Campaign Communication DSP theory model, this research is
designed to  analyze  the  campaign  advertising  strategies  used  by  two  major
parties—the Kuomintang(KMT)  and  the  Democratic  Progressive  Party
(DPP)—in  2012  Taiwan Presidential Election, as well as the candidates’ DSP
model. Applying content analysis, not only does the study investigate the
campaign ads’ themes, appeals and expressions, it  also  explores  the
differences  between  the  characteristics  of  the  TV  campaign  ads.
The  results  of  this  study  propose  the  following  conclusions:  (1)  The
Number  of  the TV  campaign  ads  published  by  KMT  is  three  times larger
than  that  of  DPP. Two parties’  TV  campaign  ads’  timelines  utilize the  “End-
up  Schedule”.  (2)The  TV campaign ads of the two parties have three points in
common. First, the core themes are  image  projecting  and political  statement
ads.  The  number  of  negative  ads  is limited. Second, the main emphases of
image projecting ads are about the candidates’leadership  and  personal
characteristics.  Third,  the  major  issues  are about  social problems.  This
year’s  TV   campaign  ads   seldom  involve  cross-strait  relations, provincial
problems, as well as racial issues. Also, each party’s TV campaign ads have their
 own   character.   Ma   Ying-jeou’s   camp stresses   the   ideas   and   values   of
“Taiwanese”“Taiwan Spirit”and“Love Taiwan”. As for image projecting ads, except
advertise  Mr.  Ma’s achievements  and  his  clean-handed  quality,  the  ads  also
features Zhou Meiqing, the  president’s  wife as a  leading role in  his ads. The
attack elements are  found  in  Secondary  themes.  Use  the  public  as  ads
speakers.  Mr.  Ma’s  TV campaign ads also adopt issues concerning economy
and politics. With regard to Cai Yingwen’s ads, her camp publishes a higher
proportion of negative ads than that of Mr. Ma’s. Her ads centers on livelihood













elements.  (3)Considering  ads  appeals,  two  parties’  ads  show some  clear
differences  in  using  emotion-reason  appeal.  Mr  Ma’s  camp  tends  to  use
celebrity  appeal  and  the  fear  appeal  is  not  frequently  employed  this  year.
(4)The common  points  in  expressions  of  ads  are,  firstly,  two  parties  both
like  to  use  the special campaign symbols such as campaign slogan and
campaign logo etc.. Second, video  styles  are  similar.  However,  Mr  Ma’s
camp  tends  to  use  party  symbol  more frequently than Ms. Cai’s camp. Also
the former uses national flag etc. while the latter rarely does. It is suggested that
Mr. Ma’s ads intend to shape KMT as a legitimate and orthodox party and Ms.
Cai’s ads herself as an independent candidate. In general, Mr Ma’s  camp  used
the  leader strategy  and  the  key  point  of  KMT’s  TV  campaign advertising is
“stability”,  while  Ms  Cai’s  camp used the  challenger  strategy, and the key
point of DPP’s TV campaign advertising is “change”.
         














         
[1]郑自隆.非典型选举是打不赢选战的[N].自由时报,2012-1-16(15)
[2]Kaid,L.L.1981.Political advertising[A].Nimmo D.D. , Sanders.K.R.
Handbook of political communication; 250-271.
[3] Mcnair B.2005.政治传播学引论[M],  殷祺译,北京：新华出版社











学术与实务研讨会论文.台北：国立政治大学广告学系,10 月 15-16 日.














[21]Devlin L.P. 1989. An Analysis of Presidential Television Commercials[A],
1952- 1984. In New Perspectives on Political Advertising[M], ed. Kaid et al.,21-54
[22]Kaid, L.L., Johnson, A.1991.Negative versus Positive Television Advertising
in U.S. Presidential Campaigns,1960-1988[J]. Journal of Communication,41(3),53-64
[23]Benoit, William L.1999.Seeing Sports: A Functional Analysis of Presidential
Television Advertisement, 1952-1996. Westport,CT:Praeger.
[24]彭怀恩.2005.竞选传播[M].  台北：风云论坛出版社
[25]Airne  D.,Benoit  W.L.2005.  Political  Television  Advertising  in  Campaign
2000[J].Communication Quarterly 53(4):73-92  
[26]Trent, J. S. , Friedenberg R. V. 2008. Political Campaign Communication:
Principles , Practices[M]. Rowman,Littlefield Publishers Inc
[27]Benoit.William.L.et  al.2003.Campaign  2000:  A  Functional  Approach  of



















[31]Kaid,L.L, Chanslor,M.,Hovind,M.1992.The Influence of Program and
Commercial Type on Political Advertising Effectiveness[J]. Journal of Broadcasting
and Electronic Media, Vol 10,303-320.
[32]高照芬.1997.1996  年“总统”选举四组候选人电视竞选广告策略研究：
定位于广告表现[D].台湾：中国文化大学
[33]Kaid,L.L., Chanslor,M.1995. In Hacker  Kenneth L.(ed.) Candidates Images
in Presidential Elections[M], CH6. NY: Praeger.
[34]Polsby, N. W.,Wildavsky, A .1991. Presidential elections[M]. New York:
Free Press
[35]Nimmo,D.D., Savage, R.L.1976. Candidates and their images: concepts,
methods and finding. Pacific Palisades [M], CA: Goodyear Publishing Company Inc
[36]Miller, Arthur H, Wattenberg M.P., Malanchuk O.1986. Schematic




[39]陈义彦,陈世敏.1990.  七十八年选举的报纸新闻与广告内容分析.  台北：
财团法人张荣发基金会国家政策研究资料中心
[40]彭芸.1992.政治广告与选举[M].台北：正中书局
[41]Garramone  G.M.,  Atkin  C.K.,Pinkleton  B.E.,Cole  R.T.1990.  Effects  of
Negative Political Advertising on the Political Process[J]. Journal of Broadcasting and
Electronic  Media  (34):308Pfau  M.,Kenski  H.C.1990.  Attack  Politics  [M].Westport,
Conn: Praeger
[42]Pfau M.,Kenski H.C.1990. Attack Politics[M]. Westport, Conn: Praeger.
[43]庄伯仲.2006.  竞选广告：1996-2004 年台湾与美国“总统”大选之分析[J].
东吴政治学报.(24): 213-243
[44]Devlin L. P. 1995. Political Commercials in American Presidential Elections
Political Advertising. In Kaid L.L., Hooltz-Bacha C.(Eds) Political advertising in
Western Democracies: Parties and Candidates on Television[G]. Thousand Oaks, Ca:
Sage
[45]郑自隆.1995.竞选广告—理论、策略、研究案例[M].  台北：正中书局
[46]Johnson-Cartee  K.S.,Copeland  G.A.1991.Setting  the  Parameters  of  Good
Taste:    News    Political    Advertising.    Paper    presented    at    the    International
Communication Association Convention, Montreal, Canada.  
[47]郑自隆.1991.竞选文宣策略—广告、传播与政治行销[M].台北：远流书局
[48]Kaid,L.L.,Tedesco,J.C.1999.Presidential candidate presidentation：videostyle
in  the  1996  presidential  sports.  Kaid,L.  L.,Bystorm,  D.  G.(eds),  The  electronic election:  perspectives  on





















[53]Thorson,E.,Christ,W.,Caywood,C.1991.Effects of issue-image strategies,
attack and support appeals, music and visual content in political commercials [J].
Journal of Broadcasting and Electronic Media,Vol.35,No.4:465-486
[54]Haley,R.I.,Richardson,J.,,Baldwin,B.W.1984.The Effects of nonverbal
communications in television advertising[J]. Journal of Advertising Research,
24(4):11-18
[55]Burgoon  J.K.,Buller  D.B.,,Woodall  W.G.1989.  Nonverbal  Communication:
The unspoken dialogue[M]. New York: Harper, Row






[59]Lang A.1991. Emotion, Formal features, and Memory for Televised Political
Advertisements [M]. New Jersey: Lawrence Erlbaum associates
[60]Lang A.,Potter R.F.,Grabe M.E.2003.Making news memorable: Implications
for Local News[J].Journal of Broadcasting ,Electronic Media,47(1)113-123  
[61]Noggle  G.,Kaid  L.L.2000.  The  effects  of  Visual  Images  in  Political  Ads: Experimental  testing  of
distortions  and  visual  literacy  [J].  Social  Science  Quarterly, 81(4): 91-93
[62]Kristol  L.1972.  Crisis  for  journalists:  The  missing  elite.  Press.  Politics  and
Popular Government [G].  
[63]莫莉,黄合水.2012.台湾两大政党竞选广告策略比较分析[J].台湾研究集
刊(4):50-59
[64]Mann, T.E.,Wolfinger,R.E.1980. Candidates and Parties in Congressional
Elections[J]. American Political Science Review(74):617-632
[65]Tenpas, K.D.1997. Presidents as candidates:inside the White House for the
presidential campaign[M]. New York: Garland Publishing
[66]Benoit.W.L.,Pier.  P.M.,,Blaney,J.R.1997.  A  functional  approach  to  televised
political spots: acclaiming, attach, defending [J]. Communication Quarterly (45):1-20
[67]温伟群,游梓翔.2009. 2008 年“总统”大选电视广告之功能研究[J].选举
研究.16(2):71-99
[68]Petrocik    J.R.1996.    Issue    Ownership    and    Presidential    Campaigning,





[71]Bystrom   D.G.,   Miller   J.L.1999.   Gendered   Communication   Styles   and
Strategies in Campaign 1996: The  Videostyles of Women and Men Candidates. Kaid
L.  L.,Bystorm,  D.  G.(eds),  The  Electronic  Election:  Perspectives  on  the  1996
Campaign Communication[G].NJ：Lawrence Erlbaum
[72]Benze  J.G.,Declercq  E.R.1985.Content  of  Television  Political  Spot  Ads  for
Female Candidates[J]. Journalism Quarterly 62:283  
[73]Banwart  M.C.,  Mckinney  M.S.2005.  A  Gendered  Influence  in  Campaign













[J]. Communication Studies 56, No.4: 353-374    
[74]Kahn  K.F.1993.Gender  Differences  in  Campaign  Messages:  The  Political Advertisements of Men and
Women Candidates for U.S. Senate [J]. Political Research Quarterly (46):481-501
[75]Bystrom   D.G.1995.Candidate   gender   and   presentation   of   self:   The videostyles of men and women in
U.S. Senate campaigns [D].University of Oklahoma, Norman  




[78]谢明辉.2012.2012“总统”大选选情分析报告[R].  台湾竞争力论坛    
[79]刘斌.2012 台湾“大选”,人民决定未来[N].南方周末.2012-1-20(6)
[80]Salmore S.A.,Salmore B.G.1985. Candidates, Parties and Campaigns:













Degree papers are in the “Xiamen University Electronic Theses and Dissertations Database”. Full
texts are available in the following ways: 
1. If your library is a CALIS member libraries, please log on http://etd.calis.edu.cn/ and submit
requests online, or consult the interlibrary loan department in your library. 
2. For users of non-CALIS member libraries, please mail to etd@xmu.edu.cn for delivery details.
厦
门
大
学
博
硕
士
论
文
摘
要
库
